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Po3rasiHyTo CyTHiCTb, 3Ha4YeHHsl, WijJi Ta BUIM peKJIaMH, 30KpeMa iH(popMATHBHY,
CNMIOHYKAJBbHY 1 pekgamy-HaraayBaHHs. IlpoaHamizoBaHo 0co0JHBOCTI 3ailicHeHHsT W
CNIPUIHATTHA peKJaMH CHO0KUBAYaMH B pi3HMX KpaiHax cBiTy, 3okpema CIIIA,
Beankoopuranii, ®pannii, HiMeuyunnn, SAnonii, Kurai ta YkpaiHi, a Takox a0CTiTKeHO
CBITOBi BUTPaTH Ha pekJiamMy Ta iX TeHAeHUii i MPorHo3u 3a okpemumu perionamu. Haseneno
NMPOrHOCTHYHI /1aHI 3pOCTAHHS OJHOI0 3 HAMJIMHAMIYHIIIUX PUHKIB — IHTepHET-peKJaMu — B
cBiTi 10 2018 poky, 3riaHo 3 5IK0I0 04iKyeTbesl, WO B 2018 poui Ha Hel Oyae BUTpayeHO MOHAJ
200 mapa poa. IlpeacraBiaeno 10 Halikpammux CBITOBHX pPeKJIAMHHX areHTCTB 32 Bepcicio
:kypHaay Forbes. BuaiseHo taki kiaio4oBi 0c00JMBOCTI Ta TeHAeHUil PO3BUTKY CBITOBOro
PHUHKY PpeKJAMHHUX MOCJHYI: TEeXHOJOriYHe Ta TeXHiYHe YCKJAJAHEHHs pPeKJIaMH; NpouecH
KOHUEHTpauil pexkJaMHOI AislIbHOCTI; 3POCTAHHSl BIJIUBY HA PHHKY PEKJAMHHMX MOCJIYr
pexyiamMonaBuiB. /leTaabHO NMPOaHAJII30BAHO 0COGJHMBOCTI CTAHOBJIEHHSI i (PYHKUiIOHYBaHHS
BITYM3HSIHOTO PEKJAMHOI0 PUHKY.

KarwuoBi cioBa: pekjama, pUHOK peKJIaMH, iHTepPHeT-peKJiaMa, pPeKJaMHi areHcTBa,
PeKJIaMHi MOCJIYTH.
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FEATURES, TRENDS IN ADVERTISING
IN DIFFERENT COUNTRIES
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Nowadays advertising is an inseparable modern phenomenon that originated at the
dawn of civilization, has gone through various stages of development, along with the evolution
of the humanity. This is a form of marketing communication, an important component of
complex marketing activities used to stimulate, persuade and manipulate enterprise’s
audience. However, the current state of the market economy, characterized by improving
quality, rapid diversification of products, increased prices and consumer needs, creates certain
barriers for advertising. That is why the topic of the study is important because analyzing the
characteristics of advertising in different countries can improve its quality and efficiency in
Ukraine.

The article deals with the nature, meaning, purpose and types of advertising, including
informative, persuasive and reminder advertising. It is stated that advertising — is an effective
means of disseminating information about the company, product, place and conditions of sale,
which aims to cause the consumer needs to purchase (use) certain goods.

Advertising features and perception by consumers around the world, including USA,
UK, France, Germany, Japan, China and Ukraine are analyzed. In the harsh conditions of
competition advertisers must always be guided by the national characteristics of buyers of the
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country where the advertising campaign will be held. For example, European advertisers have
to sell more expensive goods and invent creative advertising ideas as Europeans do not any
longer respond to the fascinating visual or musical series. Germans, according to statistical
analysis, are well affected by humorous or shocking advertising. In general in developed
countries the market is so saturated that advertisers have no choice but to look for a new and
revolutionary ways of presenting advertising messages to attract the attention of potential
customers.

Global advertising costs and their trends and projections for specific regions were
studied. Prognostic data for one of the most dynamic markets — online advertising — in the
world by 2018 was shown, according to which it is expected that in 2018 more than $ 200
billion will be spent. As a result of the research it was found that the largest advertising
market in the world is the United States. Developing countries contribute only 6-10 % to the
world trade, but they have the greatest increase, while the market shares of developed
European countries are decreasing.

The domestic advertising market is growing rapidly nowadays; it has great potential for
further growth and is attractive to foreign investments. Experts predict the Ukrainian market
growth in 2015 will be 10.3 % and in 2016 — 12 %. However, they argue that the war in
Ukraine has hurt the economy and reduced the cost of Hryvnia against key currencies.
Consequently the advertising market scope measured in dollars will decline by 32 %.

The top 10 global advertising agencies according to the Forbes magazine are presented.
The following key features and trends of the global advertising market are highlighted:
manufacturing and the technical complexity of advertising; processes of concentration
promotional activities; growing influence on the advertising market advertisers. Detailed
analysis of the peculiarities of formation and functioning of the domestic advertising market
was fulfilled.

Key words: advertising, advertising market, online advertising, advertising agencies,
advertising services.

IMocranoBka npodaemu. CboroJHi pekiaMa — Lie HeBiAaibHE ABUILE CyYaCHOCTI, 110 3apOAMIOCH
1lIe Ha CBITAaHKY LIMBiJi3aLii, NepeXuI0 pi3Hi eTany CTaHOBJIEHHS Pa30M 3 €BOJIIOLIIEIO JHOAMHM, 1T noTpeo i
KyJbTYpPHOTO pO3BUTKY. Lle oaHa 3 ¢opM MapKeTWHIOBOI KOMYHiKallil, BaX/JMBa CKJaJ0Ba KOMIUIEKCY
MapKETUHIOBUX 3aXO[liB, 110 BUKOPUCTOBYETHCS IUIsl CTUMYJIIOBAHHS, MEPEKOHAHHS Ta MaHiIlyJIHOBaHHA
aynuTopiero mianpueMmctBa. IlpoTe cyuyacHHMii CTaH PHUHKOBOI €KOHOMIKH, JJIsi SKOro XapakTepHe
MiJABHUIIEHHS SKOCTi, CTpiMKe pO3IINPEHHS aCOPTUMEHTY MPOJIYKIIii, 0 BUIMYCKAEThCS, 3pOCTAHHS I[iH Ta
noTpeld CroXXKMUBaUiB CTBOPIOE TEeBHi 0ap’epu po3BUTKY pekiaMHoi chepu. Came TOMY TeMa JTOCTiIKEeHHS €
aKTyalbHO0, aJ)Ke aHali3yBaHHsS XapaKTEPHUX OCOONMBOCTE pekiiaMH y Pi3HUX KpaiHaxX JacTh 3MOTY
MiIBULIMTH AKiCTh Ta ePeKTUBHICTD 11 pyHKIIOHYBaHHS B YKpaiHi.

AHAaJi3 OCTaHHIX JocjilKeHb i mybJikauiii. /lo HallaBTopuTeTHIIMX (haxiBLiB y Tayy3i pexyiamu
Tpeba 3apaxysatu 1. Oringi, ®. Kotnepa, [Ix. O’Tyna, ®@. JIxedxkinca, K. bose. [Tutanns ocodnuBocreit
pekiaMM Ta TinBUIIEeHHS 11 e(eKTUBHOCTI ImociilkyBaJd Taki HaykoBli, sk A. Bragumupceka,
K. I'pusHak, T. Isiuenko, O. Jlo3oBa, b. O6putbko, €. Pomar, B. ®ecenko Ta iH.

AHalizyBaHHsl HAYKOBHUX Ipallb, Pe3yJIbTaTiB OCTIKeHb MOKa3aJI0, IO 3 KOXKHUM POKOM MOTpeOr
CHOXKMBaYiB 3pOCTAIOTh, BCE OiNbllle CyNepeyHOCTel BUHUKAE 3 NPUBOAY 1X MPIOPUTETHOCTI, BOAHOYAC Ha
neplluii iaH akTUBHO BUCYBA€ThCs 1 MpobieMa 30epekeHHs] HAaBKOJIUILHBOTO cepeioBUIla. BupoOHUKH,
Oakarouy sIKHAMMOBHILIE 3a0BOJLHUTH MOTPEOU KIIIEHTIB, BUTPAYAIOTh 3HAYHI KOINTH HA MapKETHHIOBi
JIOCTIIIPKEHHS, HA 3acO0M MPOCYBaHHS Pe3yJbTaTiB CBOET MisJIbHOCTI, 100 30inbmuT 00csAru 30yTy Ta
BUpyukd. HalifieBiluuM 3aco00M MapKeTUHIOBOI MOJIITUKKM Cy0’€KTH FOCMONAPIOBAHHS PO3IJIANAI0Th caMe
peknamy. Peknama sik eekTrBHMIA 3aCiO 171 OXOMJICHHS BEIMKUX KiJIbKOCTEH CIOKMBa4iB Ma€ 34aTHICThb
10 ¢opMyBaHHS CIOXKMBYOI MOBEIiHKM Ta MOJErilye mpouec npoaaxy. I[lpoTarom ocraHHiX pokiB
pekjiaMHa NisbHICTh B YKpaiHi 3aiiMae BaJIMBE MiCLE B COLiajbHO-€KOHOMIYHOMY >KHUTTi HAaceeHHS.
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Maiixke nBa TUCSYOJITTS MPAKTUKYETHCS BUKOPHCTaHHS PEeKJIaMM K iHCTPYMEHTY BesieHHs Oi3Hecy, Bce
yacrTile 3’ SBISIOTHCS HOBI i11ei, po3poOKH, cTpaTerii, CTPIMKO PO3BUBAETHCS PEKIIAMHUN PUHOK YKpaiHH.
[lpore icHye i HM3Ka (axkTOpiB, 11O TAJbMYHOTh PO3BUTOK peKJIaMHOI rajysi YkpaiHu, 3HWKYIOUM ii
e(eKTUBHICTh — TOCTiliHE 3pOCTaHHs piBHS iHpopMaTH3alii B Cy4acCHOMY CYCHiNbCTBi, 00’€KTHBHA
MacoBiCTb BIUIMBY Cy4YacCHUX Me/lia, 301bIIeHHs J0CBiAYEHOCTI COXKMBayva, 3pOCTaHHs BaAPTOCTI.

izt crarTi — gocnimkeHHs 0coONMBOCTEl, TEHIEHLIW PO3BUTKY CBITOBOIO PEKJIAMHOIO PHUHKY,
BUJJICHHs OCHOBHUX BiJIMiHHOCTEl peKjaMu y pi3HUX KpaiHaX, BUBUEHHs CTaHy PUHKY pekjiaMu YKpaiHU.

Buknaaa ocHoBHoro martepianay aocaizxeHnsi. CboroaHi peknama (Bin Jjar. reclamare —
BUKPUKYBATH) € HalAi€BILIMM Ta Hali3aCTOCOBHILIMM 3aCO00M BIUIMBY Ha CIIOKWBaviB.

IcHytoTh pi3HOMaHITHI BU3HaueHHs 1poro noHATTs. [Ipodecop [liBHiuHO-3axigHOTO yHiBEpCUTETY
CILA, Bimomuit crnemiamict i3 mapkernnry ®@. Kotnep, Bu3Hawae pekiamy sk “Heocobucty ¢dopmy
KOMYHIiKallii, 1o 37ifiCHIOEThCA 3a JONMOMOIoH IJIaTHHX 3aco0iB MOMIMpPEeHHsS iHdopMalii 3 4iTKO
3a3HaueHuM jpkepenioMm ¢inancyBanHs” [1, c. 121]. k. bonn po3rasgae pexnamy sik nepcoHidikoBaHy
nepefauy iHdopmarii, ska 3a3BUuYail OIUIAYY€ThCS i Mae XapakTep MEepPeKOHaHHs, MPO OpraHi3aliro,
MPOAYKIIif0, TIOCTYTH M ifel BiIOMUMH PEeKJIaMOJIaBIsIMU 3a JOTIOMOTOI0 Pi3HOMaHITHUX HOCIiB [2, ¢. 3].
3rigHo 3i 3akoHoMm Ykpainu “IIpo peknmamy” Bing 3 nmumnHst 1996 poky “peknama — e iHdopmarlisi mpo
0Cco0y 4K TOBap, pPO3MOBCIOJKEHA B Oyb-sKiil popmi Ta B OyIb-sikuit crioci i mpuzHadeHa chopMyBaTH
a0o migTpUMaTH 00i3HAHICTh CMOXKMBAYiB PeKJIaMHU Ta iX iHTepec 1010 TaKuX ocoOu uu ToBapy” [3].

Omxe, MOXkeMO CHOPMYITIOBATH, IO pekjama — lie eQekTUBHMIA 3acib mommMpeHHs iHpopmarlii nmpo
KOMIIaHit0, TOBap, Miclle Ta YMOBHU HOro MpoJaxy, IO CIPSAMOBaHWI BUKJIMKATH Yy CIOXHBaya MoTpedy
npundaTy (CKOPUCTATHUCS) pe3yibTaTaMu AisUTbHOCTI MiANPUEMCTBA.

Pexnama 3aBkaM copsMOBaHa Ha CIIOXKMBAda, 30KpeMa H MOTEHLIMHOro, BOHA Mae Ha MeTi
CIOBICTUTH MOTO Pi3HUMHU COCOOaMM MPO HOBI TOBapW Ta IMOCIYTH Ta iX CHOXWBYi BiacTUBOCTi. Llimi
peKIIaMHOT AisJIbHOCTI MOBUHHI OyTH YiTKO BCTAHOBJICHi, BUPaX€Hi KiJbKICHO Ta BM3HA4€Hi TepMiHaMu,
110 JacTh 3MOTY KOHTPOJIIOBATH €()eKTUBHICTb PEKIAMHUX 3aXOiB.

Llini peknamu MOXXYTb 3MiHIOBAaTHCA y 3B’SI3KYy 3 MPOXOKEHHSIM TOBapy MOro >KUTTEBOTO LIMKITY Ha
crail:

— BIPOBAKEHHS — iHPOPMYBaHHS MOKYLS PO HOBUHKHU;

— 3pOCTaHHA — PO3BUTOK MOIUTY;

— 3piNocTi — HaraayBaHHs Npo GipMy, TOBAPHU, 3HHKKH, PO3MPOIAK;

— clajly — pekjiama HeJIOIiIbHA, 32 BUHATKOM HeoOXiMHOCTi iHhOpMyBaHHS PO PO3MPOAAK.

Peknama nomomarae ¢ipmi MigBUIIMTH KOHKYPEHTOCIPOMOXKHICTh, CTBOPUTH KOJIO HATidHUX
KJTI€HTIB, SIKi IOCTiIHO KyMNyIOTb i TOBApH Ta 3aBASKKM MPUXUIBHOCTI 10 Hel 3aTy4aroTh HOBUX MOKYTIIIIB.

Buninsrore Taki BUau pekyiamu: iH(QOpMAaTUBHA, CMOHYKaJlbHa (MOXE CTaBaTH TOPIBHSUIBHOWO) i
pekiama-HaranyBaHHs. [HpopMaTHBHA pekiiaMa BUKOPUCTOBYETHCS AJIsi iHPOPMYBaAHHS CMOXHMBAYiB MO
HOBi MPOJYKTH, 1100 CTBOPUTH MepBicHUI NMonut. CroHyKanbHa — BUKOPUCTOBYETHCS IJii CTBOPEHHS B
00paHOr0 CEerMEHTY CIOXHBayiB MOIMUTY HAa MPOIYKT TMEPEKOHAHHSM CIOXHMBadYiB, 10 pEKIaMOBaHUIA
MPOAYKT € HalkpaluuM 3 icHyrouuX. [lopiBHANbHA pekiaMa 3iMCHIOE MpsiMe YM HenpsAMe MOPiBHAHHS
BU3HAUEHOT MapKH TOBapy 3 iHIIMMU. PeknamMa-HaragyBaHHs Haraaye rmpo iCHyrUi MpoayKTH.

3a cnopsAMOBaHICTIO iMifkeBa pekiama € MpsAMOI i omocepenxoBaHoto. Ilix omocepenkoBaHOrO
peKIamMolo, SiK MPaBUIIO, PO3MIIANAIOTH JOIUC, Nepeaady, pernopTax, orjsi TOUIO, sSKi HAlalTh MO3UTUBHY
iHdopmalito Npo MiANPUEMCTBO YW HOro MPOAYKLII0 Yy TPUXOBAHOMY BUTIJISAI; TpsMa pekiama —
Oe3rnocepenHe MOBiIOMJICHHS! CTOCOBHO MPOMO3ULIiT Y4 MOMUTY HAa KOHKPETHWI TOBAp y BUIJISAI TEKCTY,
oo 00OB’SI3KOBO MICTUTh KOOpAMHAaTU cy0’ekTa rocmomaproBaHHs. Taki MOBiIOMIIEHHS JelIeBIli,
OCKiJIbKM He MmoTpeOyroTh 3HAYHMX (PiIHAHCOBUX Ta TBOPYMX BHUTPAT HA BUTOTOBJICHHS 1 PO3MilIEHHS
peKIamu.

OpHuM i3 HallBOXJIMBIIUMX YMHHUKIB, 110 BIUTMBAIOTH SIK HA CaM MPOLEC CTBOPEHHS peKyiaMu, TakK i
Ha e)eKTUBHICTH peattizailii pekJiaMHOI KaMIaHii, € 0COOJIMBOCTI CIIOKUBYOT ay IUTOPIT MiApUeEMCTBA.
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PosriissHeMO 0coOMMBOCTI peksiaMu B pisHMX KpaiHax. Ha mepiuuii mormnsia, BiAMiHHICTE He 3aBXIH
OUEBUIHA, OCKIIbKU CYTHICTh (MPU3HAYCHHS) peKJIaMU B KOXKHili KpaiHi pO3rIsIaeThCs OAHAKOBO: TIEBHUIA
onuc (MogaHHA) MPOAYKTY, CIPSIMOBAHHUI Ha CMOXKKMBAYa.

[Mpote y Cnonyuenux Llltatax pekjiaMma BBaKa€eTbCs CHHOHIMOM TeslebayeHHs, — BOHW HEBiAiNbHi
(32 J;esKMMM BUHATKAMHM CTaHLill rpoMaacbkoro TenepamiomoBieHHs (PBS) um mepex KiHO).
XapakTepHUM AJisl aMepUKaHChKOT peKkjlaMM € TUCK Ha CIO)KMBauya, HaB’s3yBaHHs TOBapy, 3Ha4yHE iOro
NOPiBHSAHHA 3 IHIIMMU aHAIOTIYHUMH TOBapaMu KOHKYPEHTIB 3 METOI BHUJIJICHHS IepeBar. AMepuKaHili
pO3TJsal0Th peKyiaMy sIK CBOEPINHUEN iHQopMaliiiHuil BUXil Ha CloXKMBaya, 100 MEepeKoHaTu Horo y
nokynui. ¥ CIHIA wiIkoM CHOKIHHO CTaBIATBCSA 10 MparMaTu3My Ta yMiHHsA npoaaBatu. Tyt noOpe
COpUiIMalOTh NPAMONiHiHY, HaB’A371MBY peknamy “B J00”. Axtopu B 70 % pekjaMHUX pOJIMKIB
JUBIIATBCA 3 €KpaHy MPsiIMO B OYi CHOXKMBAueBi. 3 TpanuLiiHUX LIHHOCTEH MepeBaXkaroTh JII0O0B, CiM s Ta
natpiotTu3M. OcoOyuBicTh pekiamMHoOl iHpopMallii — y JIoriYyHOMY TOJaHHI Ta MPOCTOTi. Bennky 3Ha4eHHs
Mae came CIIOBO, OCKiJIbKM aMepUKaHLi CXUJIbHI 3armaM’STOBYBATH peKJIaMHi CIIOTaHU Ta JKUHIJIH.

YV BenukoOpuranii g0 1956 poky TeneBisiliHa pekjgama He icHyBajla B3araii. YwucieHHi
aMepUKaHChbKi PeKJIaMHi areHTCTBa CKOPUCTAIMCS Ha TOM yac Li€r0 MOJIMBICTIO Ta LUBUIKO BiIKpHUBalIH
HOBi (il y BenukoOpuranii. binbimicTs pekyiaMm He OyiH Bi3yaJlbHO MPUBAOIUBUMU i XapaKTepU3yBaJIUCs
JEMOHCTpaLliiIM1 TOBapiB eKCIepTaMu Ta 3HAMEHUTOCTSIMM, MPOTe TaKUid MiXia He BUABUBCS YCIHiLIHUM,
JUTsi OpUTaHIIB Taki poluku Oynu 3aHaaTo HaB s3MuBUMH. [IpoTsirom 1960-x i 1970-x pokiB OpuTaHChKa
peknaMa modvana pO3BMBATUCS Y BIACHIM YHikanbHill cyTHocTi. TenesiziiiHa peknama 3 TOro 4acy
XapaKTepU3yEThCsl BiJIMOBOK BiJ HeOaKaHOTO, arpeCHMBHOTO CTHIIH0 aMEpPHUKAHCHKUX OTrOJIOLICHb Ta
BUKOPUCTAHHSM HOBOTO MiAXOAy, KM pOOMTH HArojoc Ha MPUXWIBHOCTI A0 €KCLEHTPUYHOCTI Kiacy,
nepekoHaHHi, rymopi. Came rymMop OpuTaHLli po3rIsAaioTh K BiAMIHHUI CrOCiO JUIsl MiABUILIEHHS yBaru,
PO3YMiHHSI, HACTPOO Ta AOBipU CrOKMBava. BOHM Takox BUKOPHCTOBYIOTH Pi3Hi TUIH TyMOpY: I'pa CIiB i
catvpa € HalmolupeHiluMu. AHTJiiCbka pekjiamMa 3aBXIW BiJpi3HsIAcs BHCOKOK SIKICTIO, XOPOIIUM
KpeaTHBOM 1 TOHKMM T'yMOpPOM. 3BWYaiiHi pEKJIaMHi 3BEPHEHHs CIPHIMAIOThCS K HYJIHI, OaHasbHI,
NPUMITUBHI i BUKJIMKAIOTh pPO3ApaTyBaHHs. BlaHoBYywTbCs Tpanuuii, 3BuYai, eTHKeT, HOOpuil CMak.
AHrIilicbka pekiiama Baajio 00’e/IHy€ Bi3yanbHUl i BepOalibHU MI1aHU.

SInoHchka pekiama no0yaoBaHa Ha MTMOOKOAYMHUX 00pa3ax, IMpokoMaciuTaOHil ysBi, nei3axax,
KpacuBHUX siCKpaBux ¢ororpadisix, o 3’sIBISIOTECS iHOAL, 3AaBajiocs O, 30BCiM He BYaCHO. XapakTepHa
o3Haka SnoHii — BMiHHA noeaHyBatu. “KpaiHa BpaHIilUHbOTO COHL” B CBOTH pekjiaMHii raimy3i 00’eaHye
OypXJIMBUI1 TEXHOJOTIYHMN PO3BUTOK Ta KpaliHili KOHCEpBaTW3M TPAAMLIMHOTO CYyCHUILCTBA. Y OCHOBI
pekjiaMu — cucTeMa 3HakiB Ta CMMBOJIiYHE MMCJIeHHS. JISHTMOTMBOM Mi3HABAJIBHOTO MPOLIECY SMOHLIB €
qyTTeBa cdepa. Y TEKCTax MepeBakae HArojioC Ha YyTTEBMM KaHal CIPUAHSTTS, a eMOIliliHi B3aemo-
3B’SI3KU | IEpeXXUBAHHS TIEPCOHAXKIB TPAIOTh POJIb 3HAYHO BAXKJIUBIIILY, HIXK PO3BUTOK CIO’KETHOI JTiHil.

OpaHiry3pka peksiama MpU3Ha4YeHa CIOKYCUTH criokuBauda. Y 1993 poui ¢paHiy3pki peknamHi
KpeaTuBHI JUPEKTOpPU TPOBENM JAOCHiMIKEHHA, B pPeE3yJabTaTi $SKOr0 BUAIJIEHO YOTHUPU OCHOBHI
XapaKTepUCTHKH, IO ONMUCYIOTh CYTHICTh (PaHILy3bKOT0 MiIX0ay 10 peksiamu. [{uMu XapakTepucTukamu
€: “La Seduction” (3BabxtoBanHs), “Le spectacle” (Bumosuuie), “Le Amour” (siro60B) i “Le humour”
(rymop). La Seduction o3Havae, mo peknama Oyzae e)eKTHBHO, KOJM 3aMaHIOBaTMME CIOXHBaya 0
MOKYIIKM, CIIOKyLIaTuMe ioro, uyapyBaTuMe i 3auapoByBaTuMe. Le spectacle: pekjama MOBMHHA MaTH
3HAYeHHS BHUIUMOCTi, TSDKiHHS, 10y, TPy, IiCTOpilO, OCOOJMBOCTI Ta TMepeBar MpPOILYKTY UM
nocnyru. Beaxaerncs, 1110 XopouiuM (paHLy3bKUM OTOJIOIUEHHAM € Te, L0 MICTUTb O3HAKU ApaMu, Mae€
pO3BaKalbHY LIHHICTH Ta TeaTpalbHi skocTi. Le Amour: pomaHTHKa Ta iHCHHYyalliss € HEBix €MHOIO
YaCTMHOI (PpaHIly3bKOi KyJIbTYpH i B Wil SKOCTI € HEBiJl’€MHOI YacTUHOIO (paHIy3bkoi peknamu. [Tig
iHCUHyalli€to (Bia JaT. insinuatio, OyKBaJIbHO — 3aKpaaJUBICTh) PO3YMI€ThCS HABMHCHE IOBiIOMIICHHS
HeraTUBHUX, HEMPaBAMBUX BiIOMOCTe (BUraaok), 1100 3raHbOMTH, 3aIIMyBaTH, 3HECIABUTH KOTOCh, 1110
NOAAEThCA HE MPSMO, 4 3aByalIbOBAHOK BKa3iBKOK Ha (akTu i o0craBuHU. Meta iHcuHyauii — nigipBaru y
CMIOYKMBAYiB TOBipYy /10 00’ €KTa iHCUHYAILlil, sIK IPaBUJIO, 10 IEBHOTO MPOAYKTY/IOCIIYTH, 110 TPOMOHYIOTh
KOHKypeHTH. Le humour: rymop 3aiiMae neHTpanbHe Micue B (paHily3bkiii pekinami. BiH Moxxe HaOyBaTu
(hopMM HEMPUCTOMHUX MiAXOAIB, YACTO AELIO LIOKYIOUMX HABITh Ui aMepuKkaHUiB. @paHLy3bKUid TyMop Yy
pekiiami nepeBaxkae y Gpopmi kapTiBIUBOro BUKOPUCTAHHS CJIiB Ta MpailfIuBUX acouialiii.
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3aranoM QpaHily3u He JOBipsOTh peKiaMi, TOMY MpPAMOJIiHilHA pekiiama y HUX He MPUKUBAETHCA.
Pexinama y @panuii crpumaHna, 06xinHa, 3 HENpAMUMU apryMeHTaMu. B OCHOBi pekiiaMHOro 3BepHEHHS —
CUIIbHA, BUTOHYEHA iJiesl, Ika IOBUHHA “CIIOKYCUTH™ CTIO)KMBava Ha KymiBito. OCHOBHA MpUYMHA KYTiBIIi —
Lie 3a10BOJIEHHs Bif kpacuBoi pekiaamu. Tomy y @panuii 3anam’STOBYIOTh He ClIOTraH abo IKUHII, 5K Y
CIA, a obpa3. Benuke 3HaueHHs1 HamaeTbCcs CaMe Bi3yaJbHOMY acmekTy pekiaamu (rmocrepu, adiuii,
J1aKaTh).

VYV ocHOBi HiMelpKOi pekiaMu — BUHATKOBE MparHeHHs NpoJaTh ToBap. BimmoBinanbHICTB,
MEPEeKOHNIMBA i CTpOra apryMeHTallis, IpocToTa BUKIaLy. TyT BaxuBi (pakTu, rpaHUYHA JAOCTOBiIpHICTb.
VYci acnektu (TeKCT, 300paXKeHHs, MOHTaX i TOMY MO/1iOHEe) peTenbHO MPoayMaHi i BUKOHAHI.

VY Kurai pexnama neuio Haraaye BiTUu3HsHY pekiamy 90-X pOKiB: sCKpaBi KONbOpHU, “KpyHHMiA”
IJIaH NPOJYKTiB, KOPOTKi CIIOraHU, MOMYJApHI HKUHIIU. OCOONUBICTh Y TOMY, IO BCi peKJIaMHi POJIUKH,
OTOJIOILIEHHS MOBUHHI OyTH CXBaseHi LIEH3ypolo, Tepll HiXk BOHU 3’sBJAThCs Ha TenebauenHi. Ypsg KHP
AKOPCTKO KOHTPOJTIOE peKIaMHYy Talny3b KpaiHu, BCTAHOBIIOIOYM HiTKi 0OMEXeHHS Ta BUMOTH.

Pexnama B YkpaiHi HaiimommupeHima depe3 TeneOadeHHs, MOMYyJIApHOCTI HaOyBae i pekyiama B
Mepexi [HTepHeT. OcobnuBicTs ii B TOMY, 110 BOHA Ma€ iHAMBiAyalbHE CIPAMYBaHHS, ACKPaBO BUPAKEHY
CTPYKTYpy (BCTYI, OCHOBHY 4YacTHHY i BHCHOBKH), KOJBOPOBI 300pa’keHHs, MOMYJIIPHi BHMCIOBH Ta
TOKAHTAY. Pexsiama cnpsMoBaHa Ha OpPMYBaHHS AEMOKPATUYHOT MOJITUYHOT KyJIbTYpH, JEMOKPATHUHUX
niHHocTeil. OCHOBHI QyHKIIT pexiaMHOT KOMyHiKallii — iHpopMaTHBHA, TICUXOJIOTIYHA Ta HaraayBajibHa. B
VYkpaiHi npawroe JOCUTb BEJIMKA KiJIbKiCTh BENMKUX 3aXiIHUX PeKJIaMHHUX areHTCTB, 0arato 3 SKUX CTalo
BKE€ TpaHCHALIOHATBHUMM KOpropalisMud. Sk mpaBuWio, BOHU pOOJATH CTaBKy, Tepenycim, Ha
yHi(ikoBaHy pekjaMmy, TOOTO Ha €IWHWI, He3aJexxHuil Bing reorpadii, crmoci® BIJIMBY Ha WiTbOBY
aynutopito [4].

KittouoBi 0cOOMMBOCTI Ta TEHAEHIIIT PO3BUTKY CBITOBOI'O PUHKY PeKJIaMU ChbOTOAHI [S]:

1) TexHoJIOTiYHE Ta TEXHIYHE YCKIaIHEHHs PEKIaMu;

2) mpouecH KOHIEHTpallil peKJIaMHO1 islTbHOCTI;

3) 3pocTaHHs BIUIMBY PEKJIaMO/ABLIIB HA PUHKY PEKJIAMHUX MOCIYT.

Haii6inpmumM pexnamauM puHkoM y cBiTi € CIIIA (nmepenoBciM BiH Jigupye 3a piBHEM BHUTpaT Ha
peknamy y 3MI). Ha kpainu, 1o po3BuBatoThes, 30kpeMa bpasunito, [Haito, IHnoHe3i0 npunaaae Bcboro
6-10 % cBiToBoro 00OpOTYy, OAHAK BOHM AEMOHCTPYIOTb HalOiNblUEe 3pOCTaHHA, TOAI K YAaCTKU PUHKY
PO3BHUHEHHUX €BPOMNEHCHKUX KPaiH 3HUKYIOThCS.

3rizHo 3 mporHo3oMm peknamHol areHuii Carat y 2014 poui cBiTOBi 3arpard Ha pekjaamy
CTaHOBUTUMYTh +5 % mnopiBHsHO 3 Burparamu 2013 poky. [lo3utuBHA AMHAMiKa PO3BUTKY CBITOBOTO
PEKJIaMHOTO PUHKY, Ha JYMKY aHaJliTUKIB areHTCTBA, XapaKTepHa mjIs YCiX perioHiB, BKJIOYHO i3
3axinHoto €Bpomolo, e MPOTAroM OCTaHHIX JABOX POKIB CIIOCTEpIrajgocss 3MEHIUEHHs peKJIaMHUX
OromkeTiB. OCHOBHUM PYIIiEM PEKJIAMHOrO PUHKY CTaHE HiKUTaI-CErMEHT, 110 BXKe IEMOHCTPYE HOBITHI
MyJbTUIUIaTGOPMEHHI MOXITUBOCTI. HaifakTuBHime 3pocTaHHs y rioOanbHOMY MaciiTabi JeMOHCTpY-
BaTUMYTh puHKM bpasunii ta Pocii. ¥ 2014 poui 3pocTaHHs pekiiaMHUX OFOKETIBy IUX KpaiHax Oyze
noB’si3aHe i3 nposeneHHsIM KyOky cBity FIFA B bpasunii ta 3umoBux Onimmilickkux irop y Pocii.

Ha puc. 1 BinoOpajkeHo 00Csry 3pOCTaHHs PeKJIaMHUX PUHKIB Y pi3HuX perionax y 2013-2016 pp.

[lomo nuHaMiKK MeNiapuHKY, TO OYIKY€ThCsl 3pOCTaHHS IHBECTUIIil Y NiIDKUTAI-CErMEHTi, pPUHKOBa
4acTKa sIKOro 3pocrtae mpubau3Ho Ha 2 % mopiuno. Y 2014 p. iioro yactka cranoButume 20 % Bin
3araJibHUX PEeKJIaMHUX BHUTpaT. Yike 3apa3 Leill cermeHT € mpoBimuum y IlIBeuii, BenukoOputasii,
Hinepnannax.

Ha nymky Ix. banmana (CEO Aegis Group plc), Ha puHKax AesIKMX KpaiH MaHye AOCUTh CKJIaJHa
cuTyallis, 1110 MOB’A3aHO 3 HEPIBHOMiIPHUM €KOHOMIYHMM PO3BUTKOM perioHiB. Tak, JlaTuHcbka AMepuka i
Aziarcbko-TUX00KeaHChKUI PerioH, SIK i paHilie, BUMEpPeMKaTUMYTh noka3Huku [liBHiuHOT AMepuku Ta
CxinHoi €pponu. [lonpu momyJjsipHicTh AimkKuTal, 3a3Havyae baamaH, yce K NPOBIHUM pEKIaMHUM
KaHaJIOM 3a/IMIIAETHCS TeslebayeHHs, Xoua iHTepec ayAuTopil N0 OHJIANH-KOHTEHTY auule 3poctae. Jlns
ycniuHoi pekiamHoi kamnanii B 2013—2014 pokax BaXJIMBO MOEAHYBATH OHJIAH Ta o(JialiH aKTUBHOCTI,
3aTyyaTy KpOC-MeiiiHi pillieHHs, BiICTEXKYBaTH Ta BUKOPUCTOBYBATH iHHOBALLil y cdepi pekyiamu [7].
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Puc. 1. 3pocmanus pexnamuux purkis y pisnux pezionax ceimy ¢ 2013—-2016 poxax (% Ha pix) [6]

Han3BuuaiiHO IMBUIKMMU TeMIIAMU PO3BUBAETLCS CBITOBHMI PMHOK iHTEpHET-pekiamu (puc. 2).
Ouikyetbcs, o B 2018 poli Ha iHTEepHET-peKIaMy Y BCboMy CBITi Oyne BuTpadeno noxaa $ 200 mupn [8].
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Puc. 2. [Ipocnos sumpam na inmepuem-periamy 6 ceimi 0o 2018 p.

10 Haiikpammx peknamuux areHTcTB 2012 poky 3a Bepcieto xkypHany Forbes [9]:
. Grey Advertising (Bimomi pobotu — E-Trade Baby, DirectTV).

. Wieden + Kennedy (Coke, Nike, P & G (Old Spice)).

. Butler, Shine, Stern (Columbia, Nokia, MINI).

. Ogilvy (mpusu ¢ecrusanis Effie i Kanncbki nesu B 2012 p.).

. BBDO (General Electric, AT & T, Mars, Federal Express).

. CP + B (Domino's, Kraft's Mac & Cheese, Old Navy).

. Deutsch (Sony PlayStation, Unilever, Microsoft).

. Martin (Walmart, Kraft Foods, Pizza Hut).

. Droga5 (Coke Zero, Puma, Mondolez, Unilever).

10. Mullen (Zappos, JetBlue, Google).

[lono Ykpainu, To micns 2000 poky pekiaMHUiIl PUHOK XapaKTepU3YEThCS CTPIMKUM PO3BUTKOM:
Brponosx 2001-2006 pokiB BiH 3pic Ginbuie Hixk Ha 500 %.

OfHi€l0 3 OCHOBHUX NPUYMH TAKOrO Pi3KOr0 3pOCTaHHs BBaXatOThb HAsBHICTb BEJIMKOI KilbKOCTi
HEBUKOpUCTaHUX pecypciB. [lo-mepiie, pekiamHi BUTpaTH Ha Aylly HaceleHHA B YKpaiHi € Maibke
HallHIKYMMHK y CBiTi (Harpukian, y 2006 poui cranoBunu 15,90 non. CILIA mpotu 44,20 non. B Pocii Ta
1o 300 mon. y nesikux kpainax LlentpanbHoi Ta CxigHoi €Bponn). [To-npyre, BUTpatu Ha Menia-pekiiamy B
Vkpaini 3a ueii xe pik gocarnu auwe 0,7 % BBII, xoua y LlentpanbHo-CxiaHiit €Bponi uell moka3HUK
csarae B cepeaHboMy 2,5 %. BogHowac Ha puHKY BimuyBaeTbes AediuuT edipHoro vacy, MOmuT Ha
pO3MillleHHs TeJlepeKiiaMy cTabiTbHO 3pOCTac i Bike 3apa3 MoMiTHO NepeBuIlye npomno3uiito [10].
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Ponb TeneBiziiHOT pekjgaMu pOCTe, BOHA CTAHOBUTH IOJIOBMHY OOCSTIB BChOIO BITUM3HSIHOIO
pexknamHoro puHky. Y 2013 p. posmonin OwomketiB Mik menia OyB Takum: Th — 53,2 %, 30BHilIHA
peknama — 16,1 %, xyphanu — 9,9 %, razetn — 8,0 %, Iutepuer — 7,3 %, pamio — 5,0 %, kiHoTearpu —
0,6 % [11].

CborofiHi BiTUM3HSHWI PHUHOK peKJIaMH IIBUAKO 30iIbLIYETHCS, MAa€ YMMAaIMN TMOTEHLian s
MOJANBIIIOr0 3POCTAHHS i € MPUBAOIUBUM MJisl IHO3EMHUX iHBECTHULil. 3a eKCIepTHUMHU MPOTHO3aMHU, BiH
MOBMHEH 30eperTy BUCOKI TEMMM 3pOCTaHHs, i, 30kpema, y 2015 poui nocsrae 3,2 miapa aoj., ado 0,9 %
BBII. ®axiBui ZenithOptimedia HacTymHOro pokKy MpPOTHO3YIOTb 3POCTaHHs YKPalHCbKOIO PUHKY Ha
10,3 %, a 2016 poky — Ha 12 %. BonHouac BOHM CTBEPKYIOTh, 110 MPOTUCTOSHHA B YKpaiHi 3allKOAMIIO
€KOHOMilli, @ 3[ELUEBNeHHs TPUBHI LOA0 KIOYOBMX BaJIOT MPU3BENO N0 TOro, 1O B AOJAPOBOMY
€KBiBaJICHTI peKJIaMHUIA PUHOK CKOpOTUThCs Ha 32 % [11].

Ha yxpaincbkomy punky micis 2000 poky 10 CbOTOAHI TPUBAIOTh MOCTiiiHI MeperpynyBaHHs, a Mix
BITYM3HAHUMU “‘JOMaMM MPOAaxy” TOYMTHCS iHTEHCHBHa OopoThOa 3a mimepctBo. Lle € e omHuUM
MOKa3HUKOM TOTO, 10 PUHOK B YKpalHi 3HAaXOAMThCs y (a3i CTAaHOBIEHHS W He JOCAT Tika CBOTO
po3BuTKy. Ha moToynmii MOMeHT #ioro kimro4oBuMU cy0’ektamu €: “larep-Pexama”, “BinMinHa peknama”,
rpyna “Ctuns-C”, “Ilpiopurter” (xommunr “Bimeo IHTepHemnn”), “HoBa komepiiiiHa Tenerpyma”,
“Cdepa-TB”. Boru mnponaroTh pekjamMy MpPaKTUYHO y BCiX 3arajibHOHAI[IOHATBHUX TEJIEKOMMAHIsNX Ta
HIBII iHO3eMHHMX KaOeJbHHUX i CYNMyTHUKOBHX KaHaJiB, 3HAXOJSYMCh TMPU LBOMY TiJl BUPIMIATEHUM
KOHTpoJieM rpyn komnaniit “larep”, “1+1”, TPK “Ykpaina”, a takox menia-xonauury B. IMinuyka (TOB
“MixxHapoaHa komepiiiHa Tenepaniokomnadis ICTV”, BAT “Mixnaponnuit Menia Llentp — CTB” i 3AT
“Hoswit kanan” (Kuis)) [12].

BucHOBKH i mepcneKTHBH NMOJAJNBIIMX AOCTIIAKeHb. Y *OPCTKMX YMOBaX KOHKypeHUii mif dac
CTBOPEHHS peKJiaMM 3aMOBHMK 3aBXKIM MOBUHEH OPi€HTYBATHUCS HAa HAIliOHaJbHI OCOOJMBOCTI MOKYTILIB
KpaiHu, B fIKili iie pekjaMHa KamnaHisi. €BponeidcbKUM peKkIaMOAaBLsAM AOBOAUTHCS MPOaaBaTH AOPOKYi
TOBapW i MposABIATH Oinblle BUHAXINIMBOCTI, aJpke €BPOINCiilli BKE HE pearyroTh Ha 3aBOPOXYHOUMid
Bi3yabHMiT a00 My3uuHMil psia. HimiiB, 3rigHO 3i CTaTMCTUUHUM MOCTiIKEHHSIM, HalOiblIe 31aTHA
3allikaBUTH pekiiaMa, sika po3cMiluuTbh abo enarye. ToOTO Ha 3ax0i PUHOK HACTUIBKM LIUIBHUM, 1O Y
peKJIaMiCTiB HEMae iHIIOrO0 BUXOAY, OKpiM $K IIyKaTH HOBUI, pPEBONIOLIMHUN crnoci0 mnomaHHs
PEKIIaMHOTO TMOBiIOMJICHHs, 1100 3MYCUTH 3BEpHYTM Ha ceOe yBary NOTEHUiliHOro crokuBauya. B
pe3yJbTari MpOBEAEHUX AOCIIHKEeHb 3’ COBaHO, 1110 HAWOIIbIIMM pekiaMHUM puHKOM Y cBiti € CIIA, a
Ha KpaiHu, 10 PO3BUBAIOTHCS, MpUMNanae Bcboro 6—10 % cBiTOBOro 060poTy, ONHaK BOHU JEMOHCTPYIOTb
HaliOiNbIIe 3pOCTaHHsl, TOMI K YaCTKU PUHKY PO3BHHYTHUX €BPOMEHCHKUX KPATH 3HUKYIOTHCS.

[Momanbumii gocmimkeHHss y Wili cdepi MOXKYTh CTOCYBaTHUCh PO3POOKM KOHIICMIii PO3BUTKY
BITUM3HSHOTO PHUHKY peKiaMu Ta e(eKTUBHMX UUISXiB BIOCKOHAJIEHHS MIiXKHApPOIHOI peKIaMHOT
MisUTBHOCTI.
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TepHONUTbCHKNI HALlIOHAIBHUN €KOHOMIYHUIN YHIBEpCUTET

OINEPALIMHA AISIIBHICTH JEPEBOOBPOBHUX
HIAIMPUEMCTB K OB’EKT OBJIIKY

© I'opbamiok M.A., 2014

Po3rasiHyTo NMTAHHS 11010 BUBYEHHSI €KOHOMIYHOI CYTHOCTI onepauiiiHol AislJibHOCTI
Ta il Micusi B Cy4acHHMX YMOBax rocmnojapioBaHHsi. Po3kpuTo OCHOBHi oprasizauniiiHo-
TeXHOJIOriYHi 0CO0JMBOCTI AiSIIBHOCTI JepeBOOOPOOHUX MNIANPUEMCTB Ta IX BIUVIMB HA
00.1iK0BO-aHANITUYHI MPOLIECH.
KurouoBi cjoBa: onepauiiiHa AisjbHiCTbL, onepauiiinuii nukia, oOyxraarepebkuii 00.iK,
00’€KTH 00J1iKYy, 1epeBO0OpPOOHA MPOMUCJIOBICTh, (aKTOPH BUPOOHHLTBA.

M.A. Gorbatyuk
Ternopil National Economic University

OPERATING ACTIVITIES WOODWORKING
ENTERPRISES AS OBJECT ACCOUNT

© Gorbatyuk M A., 2014

Solved parameters operating businesses in today’s economy. Shows the contents of the
financial and economic factors affecting the change in the nature of operations of a modern
enterprise. Outlined the impact of these factors on the change of accounting and analytical
processes, expanding their basic objects.

This publication be considering the study of the economic substance of operations and its
place in the modern business environment. The basic internal factors and environmental
factors that affect the operations of woodworking enterprises and examines the organizational
and technological features in the activity tree operations that affect construction methods and
organization of accounting, analysis and control of income and expenses.

Grounded differences in the operating woodworking enterprises of other enterprises
industrial sector. In this context, explored issues related to the implementation of accounting
functions in the management of costs, revenues, results of operations woodworking industry
enterprises.
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