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Po3rnsHyTOo aKkTyaabHi MUTaHHA (paHYAii3MHIY AK cy4yacHoi ¢opMH MiKHAPOIHOTO
OisHecy. @paHyaii3uHI CHOTOJHI € OJHi€I0 3 (popM MiANPHEMHUIBLKOI TiILHOCTI, 10 Hali-
IIBH/ILIE PO3BUBAETHCA | XapaKTepU3y€E€ThCsl BUCOKOIO e(peKTHUBHICTIO IK HA BHYTPIIIHbOMY,
Tak i Ha 30BHiIHbOMY puHKY. Ilopax i3 KinbkicHUM pO3BUTKOM (ppaHYal3HHTOBUX
BilHOCHH Big0yBaloThcA AKiCHI Ta opraHizauiiiHi 3Minu wi€i ¢popmu ekoHoMiuHOI ciBIpaii.
Y crarTi BucBiT/IeHO GaKkTOpPH, 10 BIVIMBAIOTH HA PO3BUTOK ()paHUYAIBMHIOBUX BIAHOCHH.
OnucaHo YMHHUKH, SIKi COPUYMHMIN 3MiHUM B KoHuenuii ¢ppanyaiizuury. IlpoananizoBano
TeHJeHIlii BUKOPHCTAHHA (paHIIU3 Yy PO3BHHEHUX KpaiHax CBiTy, BKa3aHO HaiOiibuIi
(ppanuaiizunrosi Mepexi. Jlocainkeno ctpykTypy ¢ppanyaiizunrosux cucrem y CIIA ta €C
3a cextopamu. Ha ocHOBi aHamizy MoskHa 3poOMTH BHCHOBOK, 110 (ppaHYaii3uHI 3ailiMae
BAaJKJIMBe Miclle B MDKHApPOAHiii TOpriBiai, i B ocTaHHI POKH NOCHJIIOETHCS iHTepHAawlio-
Hagtizauia uiei popmMu eKOHOMIYHOTO CIIIBPOOITHHITBA.

KarouoBi cioBa: ¢panuaiisuHr; MikHapoanuil Oi3Hec; (paHYaii3UHroBa Mepeika;
rjoodasaizamnisi; cBiToBa eKoHOMIKA.

IMocTanoBka npodJiemu

VYrpaBiaiHHS KOMIIAHIEIO B MOCTIHHO MIiHJIMBHX YMOBAaX i3 CHJIBHOIO MIXHAPOJHOIO KOHKYPEHIIIEIO
CTaJO CepiO3HUM BUKIMKOM, a MiATPUMAaHHs OaJlaHCy MK HEcTaOUTbHUM CEpEOBHINEM 1 KOMMAHIE
noTpedye peTenbHO MPOAYMaHUX CTpaTEeriyHHUX pillleHb 1 BUOOpY MpaBmibHOTrO nuisixy. [linnpuemcra 3i
c(hOPMOBaHMM CTAHOBHIIIEM HA PHHKY, SIKI IIIYKAIOTh MOXKIMBOCTI JJIs TIOJANBIIOT0 PO3BUTKY, HalivacTile
MParHyTh JI0 CTBOPEHHS ()paHIai3HHTOBHX MEPEXK.

I3 mpuckopenHsM riobanizamii cBiTOBa EKOHOMiKa 3a3Hayia TIMOOKMX 3MiH, IO TPHU3BEIO JI0
30UTBIIEHHS TOTOKY JIFOJIEH, TOBapiB 1 Kamitamy, iHO3eMHUX IHBECTHIIiM, TeXHONOrid Ta iHdopmariii.
Maciiraby JisIbHOCTI TPaHCHAIIOHAJILHUX KOMITaHId 3pOCTal0Th, IO IPHU3BOIUTH 10 30UIBIICHHS
B3a€MO3AJIGKHOCTI MK perioHamMu Ta KpaiHamu. HarioHanbHI €KOHOMIKH Oibllie HE € aBTOHOMHUMHU i
XapaKTepU3YIOThCS TICHOIO THTErpallielo TOBAPHUX PUHKIB. Y BHUIAJIKY (ppaHUaii3UHTY BaXITMBHUM BUMIpOM
1 pyHIifHOIO CHIJIOI0 HOTO MIXXHAPOJHOTO PO3BHTKY € PErioHalibHa €KOHOMIYHA IHTETpallis — OBEpXHEBA
yn rimboka. [lepira o3Hauae eKOHOMIYHY IHTErpalliro “Ha KOp/AoHi”, 1o nepeadavae yHidikariro Tapudis,
CTaHJApTIB 1 KBOT, MUTHUX MpPOIEAYp Ta IHIIMX NPUKOPAOHHUX mponeayp (aampuxian, HADTA,
€Bponeiicekuii Coro3). Taki TOProBenbHI JTOMOBIEHOCTI 3MEHINYIOTh TPAHCAKI[IHHI BUTPATH Ta CIIPHUSIIOTH
KOOpJMHAIII BUPOOHUIITBA, EKCIIOPTY Ta IMIOPTY MK JAepxkaBamu-uieHamu [1]. Tnmmuboka ekoHOMivHA
iHTerparist BiI0yBa€Thcs, KOIM KpaiHW TapMOHI3YIOTh HAlliOHAJIbHY TMONITHKY, BUPOOHWYI Ta €KOJOTiuHi
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CTaHJapTH, TPYJAOBE 3aKOHOAABCTBO Ta TNPOMHUCIOBY MOMITHKY. 3 TOrisay ¢paHdaiizunry o0’ eqHaHi
PHHKH MPOTIOHYIOTH OUIbIIIE MOXKIIMBOCTEH JUTSL 3pOCTaHHS, HiXK OyJb-ska oKpeMa KpaiHa. 3aBAsSKH BHCO-
KOMY PIBHIO €KOHOMIYHO{ iHTerpaiii piBeHb TOPTIBIII MK perioHaMH 3pOCTae, a epeBaru CroKUBaviB, K
MpaBUIIo, 30JIMKaIOThCS [2].

AHaJti3 0CTaHHIX JKepes1 ToCTiIzKeHb Ta Myoaikaniii

[Ipotsarom octaHHIX POKIiB (hpaHYal3UHT cTaB 00’€KTOM 0araThoxX HaykoBHX poOiT. Yumano 3apy-
ODKHUX aBTOPIB 3aiiMayivcs AOCIIpKeHHsAM (paHuaizunry, a came: XK. [envra, ®. Kotiep, K. JlamOeH,
®. Pocca. BuBuaim oco0iamBOCTI (hpaHYali3MHTy TakoXK Taki ykpaiHchki Haykosii: C. B. Orinok [2], JI. M. Ilo-
Oouenko [4], O. O. Maprunenko [1], H. B. bespykosa, M. O. Tontok [9] ExoHOMIYHI aclieKTH HayKOBOI'O
3a0e3nedueHHs ppaHyaii3uHTy BigoopaxeHo y podorax O. Cykosaroro, O. Koponbuyka, C. Maxnymmu [12]
Ta iH. Y nHxX po0oTax MpoaHaIi30BaHO CYTHICTh (PpaHYaM3MHTY K IPOTrPECUBHOI popMH BeleHHs Oi3HECY,
OCHOBHI Pi3HOBH[IH 1 CTPYKTYpY (hpaHUYa3MHTY Ta MOXKITUBI PU3HUKH 3aCTOCYBaHHS.

3okpema, C. B. Orinok po3risinae ¢ppaHdaii3uHT SK OJHY 13 HaiedeKTHBHIMMX (opM MiKXKHAPOIHOT
€KOHOMIYHOT JIISUTBHOCTI SIK Ha r100abHOMY PiBHI, TaK i Ha piBHI iHTErpaIliftHUX 00’ €JHaHb, BiH 3TIIaJKy€E
TEXHIYHI BIJIMIHHOCTI MK KpaiHam# 1 Jja€ 3MOTY NPHUIIBUALIMTH €KOHOMIYHHU 1 COIiaTbHUN PO3BUTOK
OKpeMmux nepxas [3].

O. MapTHHEHKO JOCTiKye (paHUYald3WHT SK CIOCi0 pO3MIMPEHHs HasBHOro Oi3Hecy. st 1boro
BYXUIMBO 3a0e3MeunTH e(EeKTUBHY HOPMATHBHO-TIPABOBY 0a3y, sika TapaHTYE MPO30PICTh PEryIIOBaAHHS
i€l cdepu Oi3HECY Ta YITKHI po3moai 30008’ 13aHb MK (ppaHUaiizepoM i ppanyaiisi [1].

s mpobnemaTnka moTpedye MOAANBIIONO PETeNbHOTO JOCIIKEHHS iISTIBHOCTI MIXHAPOIHOTO
Oi3Hecy Ha 3acajiax GppaHyYa3uHTY.

@DopMyJTIOBAHHS TiNoOTe3 i MOCTAHOBKA IijTei

Cruparodnch Ha CHCTEMaTH3Aalli0 Ta OMPAIIOBAHHS PE3Y/IbTATIB HAYKOBHUX JOCIIHKEHD 00 JisIb-
HOCT1 (hpaHUYai3HHTY, HEOOXIIHO MOCTIHHO aHaJ3yBaTH MEPCIEKTUBHU IMOJAIBIIOT0 PO3BUTKY (paHuaii-
3MHTY 3 ypaxyBaHHSM CBITOBOTO JOCBiAy. B ymMoBax HeBH3HAuU€HOCTI Ta HECTAOUTBHOCTI, CIIPHYMHEHUX
MOJITHYHUMHU Ta eKOHOMIYHUMHU YUHHUKaMH, (paHdaii3uHT K hopMa MiKHAPOTHOro Oi3HEeCcy BiIKpHBae
MOKJIMBICTh aJanTyBaTH OI3HEC-TIPOIIECH IMiJ] PErioHaJibHi OCOOJMBOCTI PHUHKIB, IIIJABHINUTH M-
MPHEMHHIIBKY aKTUBHICTb.

BpaxoByroun BHILIEBHKIIAACHE, CHOPMYITIOEMO TilTOTE3Y, IO MOEJHAHHS 3yCHIIb MAJIOTO Ta BEJTHKOTO
0i3Hecy 4epe3 PppaHYall3uHT JaCTh 3MOT'Y CTBOPUTH CIPUSATIIMBI YMOBH JJIsl KOMEpLIHHOT peadimiTamii mij-
MPUEMHHIIBKAX CTPYKTYP B YMOBaX HEBHU3HAYEHOCTI, 8 TAKOXK MPHINBHIIINTL MOJAEPHI3aLil0 Ta MUPpo-
Bi3allil0 KIIFOUOBHX Tairy3ed sIK Ha PiBHI OKPEMHX PErioHiB, KpaiH, TaK i yChOr'o CBITY B MeXax Ti00ajb-
HOTo iH(OPMAIIIHHOrO TPOCTOPY.

Mera nociiKeHHs — aHalli3yBaHHS aKTyaJbHHX MpoOiieM (hpaHUYai3WHTY, BHSBICHHS Ta OLIHIO-
BaHHS Cy4acHUX TPEHIB Ta TEHJCHIIIH PO3BHTKY (paHYali3MHTY y CBIT1 3 ypaxyBaHHIM MpOIIECiB Tio0a-
Ji3arlii, eKOHOMIYHHX Ta JAeMOrpadiuHuX 3MiH.

MeToau K0CTiTKEHHA
BukopucTaHHsS METOMIB TEOPETUYHOIO Ta EMITIPUYHOTO JOCIIIPKEHHS, CUCTEMHOTO €KOHOMIUHOIO
Ta CTATUCTUYHOrO aHaIi3y JaJ0 3MOI'Y BUSBUTH OCHOBHI TPEHJU, MOKIMBOCTI Ta MEPCIEKTUBU PO3BUTKY
(dpaHuaii3uHroBOIro Oi3HECY.

Buxan ocHOBHOTO MaTepiajny
Po3BUTOK miAnpreMcTBA HEPO3PUBHO IMOB’sA3aHUH i3 HEOOXIHICTIO MPUIMATH PIIEHHS MO0 3MiH,
ajanTaiii 10 PUHKY, IHHOBAaIlli Ta HE BIJACTaBaTH BiJ KOHKYPEHTIB. YCHIX 3aJeKUTh MEPEAyCiM Bix
BHOpAHOTO MUISIXY PO3BUTKY. Bike Killbka pokiB (hpaHUYai3uHT € IHCTPYMEHTOM JOCSTHEHHS IIBOTO YCIIiXY.
Huni GinburicTs GppaHuadi3uHTOBHX MiMPUEMCTB CTAIOTh MDKHAPOAHUMHU ITIIPUEMCTBAMHU Ha €Tarti CBOr'0
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craHoBlieHHs. OT)Ke, BiJl TIOYATKy ICHYBaHHsI, 3aBISKH CTaHJApTHU3allil, BUKOPUCTOBYIOUH 3HAHHS TIPO
BiJIMIHHOCTI Ha MICIIEBOMY PUHKY Mpalli Ta KaHaJX PO3MOJUTYy YH 30UTBIIYIOUYM MacliTabu BUPOOHHIITBA,
BOHH 3/100yBalOTh KOHKYPEHTHY mepeBary. HeoOXigHO peresbHO BUOMpATH PUHOK 1 OIIHIOBATH MOXKJIH-
BOCT1 PO3BUTKY, PaBHIILHO C(HOPMY/IIOBATH (hpaHUYAH3MHTOBHUI TOroBip. MapKeTHHIoBa AisIbHICTh TAKOK
Ma€ BEIMKE 3HAUYCHHs Ui YCHiXy KommnaHil. ®dpaH4Yaii3MHr — 1€ KOHIIEMI[iS, MOPIBHAHO CTidKa 0
CKOHOMIYHHMX KOJIMBaHb 1 Kpu3. Y pa3i eKOHOMIYHOIO KOJIAICYy iHTepec N0 (hpaHUYal3uHIOBUX CHUCTEM Ha-
BiTh 3pOCTa€ — SIK 10 alIbTEPHATUBY IPAICBIIANITYBaHHS JUIsl MPAIiBHUKIB. B ocTanHi poku ¢paHyaii3uHT
HaBITh BUKOPUCTOBYBAJIH SIK 3aci0 BijI periecii Ta eKOHOMIYHOT KPH3H.

dpanuaii3uHT NONATaE y MepeaBaHHi IpaBa KOPUCTYBaHHS TOBAPOM KOMIIAHII, SKa BKE MpaIloe Ha
PHHKY, SIK TIpaBWJIO, BimoMoi kommadii. Haifuactime Benvke BUpPOOHWYE MiJIPHUEMCTBO HAJA€ IHIINM
MPaBoO Ha PO3MOBCIOKEHHS BIIACHUX MPOAYKTIB 1 MOCIYT, aje mpeaMeToM (paHYali3MHTOBOI JisIIBHOCTI
TaKOXX MOXKe OyTH TOPSJOK HaJlaHHS IOCTYT, OpraHiallii BHPOOHHUIITBA, HOy-xay abo Openxa. OmHak
HABa)KJIMBIIIOK OCOONMBICTIO ppaHUali3UHTY € YHIKaNbHICTH i1ei. OTxe, PppaHUyai3uHT — 1 1iJIa HU3Ka
CKOHOMIYHHMX BIJIHOCHH, 32 SIKHUX BIACHUK MPOIYKTY YW TIOCIYTH JO3BOJSE iHIIIH 0co0i 31iHCHIOBATH
MEBHY AISUIBHICTD 32 TEBHY Iarty. OpaH4yali3uHT — [ HE JIMIIe METOJ MBHIKOTO PO3IIUPEHHS MiANPH-
€MCTB, a i anbTepHaTHBHA (hopMa (iHAHCYBaHHS MPOEKTIB Ta 3aci0 MIATPUMKH MPodeciiiHOl aKTHBI3aIlii.

[ocTiitHi 3MiHM, 0 BiAOYBarOTHCS, 3MYIIYIOTh MEHEIKEpiB (ppaHUaii3MHIOBUX CHCTEM MOCTIHHO
YBaKHO CTEKHTH 32 BHYTPIIIHIM 1 30BHIIIHIM CEpEOBUIIIAMH 1 3MiHOIO PHHKOBOI KOH IOHKTYPH y HUX, IIO
BIUIMBAE Ha MOJANBIIY isUTbHICTh. Jleski PHHKOBI YMOBH 3MIHIOIOThCS IyXe IIBHJKO, KOHKYPEHIis
3aroCTPIOETHCS B 0araThoX CEKTOpax eKOHOMIKH, a 3 iHIIOro OOKY, TEXHOJIOTT MOPOKYIOTh HE JIUIIE HOBi
MOXIIUBOCTI, aie i 3arpo3u. € kijgpka (akTopiB, sIKi COPUYMHWINA 3MIHM KOHIENIii ¢ppandaizuary. o
HUX HaJeXaTh: 3arOCTPEHHS KOHKYPEHIIl, Cy4acHI TEXHOJIOTii, 30KpeMa IHTEpPHET, 3POCTaHHS MOTped
KITIEHTIB, HOBI MOXIJIMBOCTI JUIS PO3BUTKY MiANPHEMCTB i (paHYali3WHTOBHX KOHIICMIiH, AeMorpadivHi
YMOBH.

Ha cBitoBoMy (ppaHuaii3MHrOBOMY PHHKY 3’SIBJISIFOTHCSI BCE HOBI i HOBI SIBUIINIA, 5IKi OaraTo B 4YOMY €
Pe3yJabTaTOM 3aroCTpPeHHS KOHKypeHii. Punku 3axignoi €8ponu ta CIIA 3HaYHO HACHYEHI TOBapaMu Ta
nociyramu. Lle 1006pe MOMITHO B JESKHX raiy3siX, 10 SKAX HAJIEKATh PECTOPAHU IIBUIKOTO XapUyBaHHS
YM TOTeNbHA IHAYCTPis, TOOTO MiANPUEMCTBA, JI¢ (PpaHUa3MHIOBI 3B’ SI3KM MAIOTh yCTaJeHy MO3HUIi0. Y
il cutyanii ppaHyaiizepu 30cepeKYIOTh CBOO JIsUTBHICTD Ha MOJIMIIIEHH] CBOIX KOHKYPEHTHHUX TIO3HUITIH,
BHUKOPUCTOBYIOUYH Pi3HOMAaHITHI IHCTPYMEHTH, MEPEBAXHO JJIsi 30UIbIIeHHsT npojaxiB. OcoOmuBy yBary
BOHH MpPUJIUISIOTH TMOJNIMIIECHHI0O MEpYaHJaW3uHTY TOBApiB, IIIBUIICHHIO e(PEKTHBHOCTI JIaHIIOra
MOCTAaBOK, BAOCKOHAJICHHIO aJIMiHICTPYBaHHS Ta ONepaiiHuX CHCTEM.

TexHiuHUI nporpec € me ogHUM (HaKTOPOM, IO CIIOHYKAE JI0 3MiH y (ppaHUYali3MHTOBHX CHCTEMAX,
ajie HaMBaKJIMBIIIY pPOJIb Bifirpae iHTepHET. BiH cTae HOBOIO MOJIC/UTIO BHYTPIIIHBOI KOMYHIKAIll Ta
THCTPYMEHTOM MapKeTHHTY. [HTepHET CTBOPIOE HE3iUeHHI HOB1 MOYKIIMBOCTI, 3MIHIOE Oi3HEC-Cepe/IOBUIIIC,
croci0 oTpuMaHHs iH(OpMaIlii, BEICHHS Ta BCTAHOBJICHHS JUIOBMX KOHTAKTIB, CHPHSIIOYM TaKOXK
BHHUKHEHHIO 3arpo3. EjekTpoHHa KOMepIlis TaKoK IMOYMHAE BiirpaBaTH BCE OUIBIINY POIb, MPOJABIN Ta
MOKYIII KOHTAKTYIOTh OHJANH. Jleski ¢paH4ali3MHTOBI CUCTEMH HABITh MMOYMHAIOTH CIIBIPAIIOBATH 3
KOHKYpEHTaMH JUIsl pO3POOJICHHS MPOEKTIB €IEKTPOHHOT KOMEPIIii Ta JOCATHEHHS TOCTIHHOTO 3POCTaHHS
00CSTIB IPOJAXKIB.

EBouromist ¢ppaH4Yaii3MHTOBUX BIJIHOCHH 3YMOBJICHA TakoX JeMorpadiyHMMU 3MiHaMH, MO BinOy-
BalOTHCS Y BHCOKOPO3BUHEHHX KpaiHax. dpaH4yali3MHTOBI CUCTEMH aJlaliTYIOThCs 10 HOBUX AeMorpadid-
HUX YMOB. BinOyBatoThcs 3MiHM y BIKOBill CTPYKTYpi HaceneHHs, Bce OUTBIINI BiICOTOK CYCHITBCTB LIUX
KpalH CTAaHOBJISTH JIIOJW IOXHIIOTO BIKY, 3pOCTaE MOOUIBHICTH CYCHITBCTBA 1 3MIIIHIOETHCS 3BHYKA JIO
PI3HOMAaHITHUX 3py4HOCTe. ToMy Bce OUIBIIOrO 3HA4YeHHsS HaOyBalOTh IMOCIYTH, aJAPECOBaHI 3pLIOMY
KIIEHTY, TEPEAyCiM IOB’sA3aHi 3 O3OPOBJICHHSAM Ta JOTJISIIOM 3a JIFOJABMHU ITOXHJIOIO BIiKY, CAMOTHIMHU
JIOIBMU, JIOTIOMOTOI0 Y BENEHHI JIOMAIllHBOTO T'OCIIOapCTBa, JIOTIISIOM 3a JIOMOM Ta BCi BHJAM KOC-
MernyHuX nochyr. Y CIIA kinbkicTs paHIm3 i3 AorsmLy 3a JiTHIMU JToasMe 3poctae Ha 40 % 3a pik, a
3a OCTaHHI POKH X KUTBKICTh 3p0Ciia BTPUYI.

CroroaHi MbkHapoaHUH (paHuaii3uHr nie y nmonan 140 kpainax ceiry. Haitbinpmoi monymspHocCTi
¢dpanyaitzunr HaOyB y CIA, ®paniii, Himeuuunni, Benmukooputanii ta ITonsimi. [Ipo 1ie cBiAUUTh Kijlb-
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KicThb OpeHJIiB, sIKi pO3BHBAIOTh CBOI Mepexi uepe3 (paHuaiizmHr. AMepukaHcbka kommnanis Franchise
Direct ony6nikyBana pedtuar “TOII-10 cBitoBux ¢paHmm3”, NeTalbHO BUBYHMBIIK OpEHIN 3 YCHOT'O
cBiTY. B mecaTky minepiB peMTHHTY YBIHIIIM aMEpUKAHCHKI QpaHIIN3U y cepax rpoMagChKOro Xapuy-
BaHHS Ta rOTENIbHO-PECTOpaHHoro OizHecy (Tadm. 1) [3].

[Nepre Miciie B 0OCTaHHI pOKH He3MiHHO 3aiiMae ¢panmmsza McDonald’s. Ceoroni Mepexa Hamivdye
opieaToBHO 36 900 00’exTiB. 2021 p. BusBHBCs ycmimuuM s ppanmm3 KFC, BurgerKing, sxi 3aiiHsim
JpYTy 1 TPETIO TIO3UILiT peHTHHTY.

Tabnuys 1
Haiioinbi ¢gpanyaiisuHrosi Mmepe:xki
Kpaina Pix Pik mepmoi Kimbxicts Hina
Ne Hassa TIOXOJKEHHS Coepa 3acHyBaHHS | (hpaHIIN3U TOPrOBHX | dpanmIH3m,
TOYOK non. CIITA
1 | McDonald’s CIIA I'pomanceke 1955 1955 39 000 464,500—
Xap4yyBaHHS 2,313,295
2 | KFC CIIA I'pomanceke 1939 1952 24,395 1,442,550—
Xap4yyBaHHS 2,771,550
3 | Burger King CIIIA I'pomanceke 1956 1956 18,625 333,100
Xap4yyBaHHS 3,398,600
4 | 7-Eleven CIIA Po3npibna 1927 1964 66,195 53,600-
TOPTiBJISA 1,163,000
5 | Domino’s CIIA I'pomanceke 1963 1967 17,600 101,450—
Xap4yyBaHHS 667,500
6 | Ace Hardware CIIA Po3apiOHa 1924 1976 5,312 286 000-2,1
Corporation TOPTiBJIS
7 | Century 21 CIIA Hepyxomicth 1971 1972 13,200 106,200-
456,750
8 | Papa John's CIIA I'pomanceke 1984 1985 5,345 26,500-
Xap4yBaHHs 844,420
9 | Taco Bell CIIA I'pomanceke 1962 1964 7,430 575,600-
Xap4yyBaHHS 3,360,100

IDicepeno: pospobka aemopa Ha ocHosi danux [6].

Otxe, 3riHO 3 TaHUMU MiKHApOIHOI acomianii ppaHvyai3uHTY KUIbKICTh TIAMPUEMCTB, IO BEAYTh
(dpanuaii3uHTOBHIA Oi3HEC, MOCTIHO 3pocTae, y 2021 p. — o 861 235 opununs (puc. 1).

2019 846551

780000 790000 800000 810000 820000 830000 840000 850000 860000 870000

Puc. 1. Kinvkicmo ¢hpanuaiizuncosux nionpuemcms y ceimi ¢ 2017-2021 pp.

IDicepeno: pospobka aemopa Ha ocHosi danux [7].
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Sx 6aunmo 3 puc. 1, KUTbKICTh (PpaHUali3MHTOBUX MIANPUEMCTB Y CBITI HEBIUHHO 3pocTac i3 2017 p.
Bunsrok — 2020 p., KOJu OIHO3HAYHO KpH3a, cnpuuyrHeHa maHaemiero COVID-19, He naBama 3Moru
AKTHBHO PO3BHBATHUC 1 BacHe (ppaHuaiizuarosum mignpuemcream. OnHak Bxe y 2021 p. cnocrepiraerbest
BigHOBIIEHHS piBHA 2019 p. Ta 3pocTaHHs KITHKOCTI (ppaHUaii3MHTOBUX MiAMPHEMCTB Yy CBITI.

3 mornsay HaOUTeIIOl iHTEpHalioHAMi3alii Mepexi, Biapasy 3a CILIA, y cBiTi nepeBaxkaioTh
€BPONEHChKI cucTeMH (0COOJIMBO (ppaHIly3bka, OpUTaHCHbKA, HIMEIlbKa, iTajiiichka Ta ICIaHChKa), Ka-
HaJIChbKa, a TAKOXK KUTaichka (puc. 2).

ECLIA H Espona B KpaiHu TMXO0eaHCbKOro perioHy
Kanapa H [iBaeHHa AmepuKa B Kutai

W AppuKai Banzbkuia Cxig, W MeKcHKa B |Hgia, MakncTaH
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Puc. 2. Kinbkicmo ¢hpanuaiizsunecosux oOuHuysb y ceimi

3a pecionamu abo Kpainamu noXo0NiCeHHs.
v 2021 p., %
IDicepeno: enache 0ocnioxcernns, ochosane Ha [7].

BaxxmuBumu MpUKIaiaMy YCIINIHOTO PO3BUTKY Ta (YHKIIOHYBaHHS (hpaHUYal3WHTOBOTO Oi3HECY €
punku CIIA Ta €C.

CIIA, 3BicHO, MOXXHa BBaXKaTH JIJEPOM Yy PO3BUTKY Ta (YHKIIOHYBaHHI (paHUai3MHIOBUX
nianpueMcTB. PosrisiHeMo nquHaMiky KinbkocTi ppanuaiizunroux minnpuemct y CIIA (puc. 3) y 2018-
2022 pp.

Sk 6auuMo 3 puC. 3, MPOCTEKYETHCS CTadlIbHE 3pOCTanHHs, 3a BuHATKOM 2020 kpu3oBoro poky. Lle
O3Havae, 10 (ppaHYali3MHIOBHI O13HEC I[IKaBHiA Ta MEPCIIEKTUBHUM [T MIANPUEMIIIB [7].

Ha puc. 4 nogano cy4acHy CTpyKTypy (paHUaii3MHIOBHX MiINPUEMHUILKAX OpraHi3alliii B eKo-
nHomini CIIA. TamyseBi npiopurern ¢ppanuaiizuary B ekoHomini CIIA Bu3HA4AIOTh Y IPUHIMII Ti chepr
MiANPUEMHUIIBKOT JISTIBHOCTI, SKI B CYYaCHHX yMOBaX € MPOBIHUMH Tany3sMd (yHKIIOHYBaHHS
(dpanvaii3uHroBUX Mepex. Tak, ppaHYai3uHT YCHIIIHO aaNTyBaBCsl y Taly3i TPOMajICHKOTO XapuyBaHHs
(50 % ¢panvaii3uHTOBHX OpraHizaiiil MpaiiolTh caMe y i chepi), peamizallii IPoJAOBOILYHX TOBAPIB,
TOTEIBHUX TOCTYT TOIIo [2].

Haiibinemy wactky puHKy ¢panvaiisuary CIIA 3aiiMae  kateropiss pecTopaHiB IIBHIKOTO
obOciyroByBanHs (24 %) Ta ramyss po3apioHoi Topriem — 21 % [7]. Takox 3HaYHY YaCTKy CTAHOBJIATH
Oi3Hec-mocayru — 19 %, mocnyru s iHAMBIAyaJbHUX KITiEHTIB — 16 % Ta racrpoHomis — 16 %, Tpoxu
MEHIIIY YaCTKy — rajay3i aBToM00L1e0ynyBaHHs — 6 %, mocepeTHUIITBa Y HepyxoMocTi 5 % [7].
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IDicepeno: pospobka aemopa Ha ocHosi danux [7].

m 1. pecTopaHW WBWAKOTO XapyyBaHHA = 2, po3ApitoHa Topriena

= 3. BizHec-nocnyru 4. nocnyru Ans iHAMBIAYaNnbHUX KNIEHTIB
® 5. racTpoHomin m 6. aBToMmo6inebyaysaHHa

® 7. nocepeaHULTBO Y HEPYXOMOCTI = 8. ByaiBHMLTBO

= 9. oceBiTa

16%

o

Puc. 4. Cmpyxmypa ¢panuaiizuncosux cucmem y CILUA 3a cekmopamu 'y 2022 p., %

IDicepeno: pospobka aemopa Ha ocHosi danux [7].

Haii6inpmoi momynsipHocTi ¢panuaiizuar HaOyB came y CILHA, 3a goroBopoM KoMepmidHOT
koHiIlecii Tam mpaitroe 80 %, Tomi sk y €Bponi — 67 %, a B Ykpaini — jumie 23 %. Takull akTUBHUI
po3BuTOK (panyaiizuHroBux mnocayr y CIIIA mepeHacHTHB BHYTPIIIHIA PHUHOK, IIO CIPHUSUIO BUXOIY
(paH4Yali3MHTOBHX OpraHi3amiii Ha CBITOBMH PHUHOK JUIS MOLIYKY HeOpMalbHHX MICIh Ha PHHKY IHIIHX
KpaiH.

VY 3axinmniit €Bpori ¢paHyai3uHT He MeHI nomupenuii, anik y CIIA. TlopiBHiotoun puc. 3 Ta
pHcC. 5, MOKHA 3a3HAYMTH, 1110 chboroH1 B €C Oinblie ppaHYali3uHTOBHX MiANpUEMCTB, aHik y CLLIA.

e mMoxxHa mosicHUTH TUM, 10 B €C BXOmUTh 0arato OKpeMHX KpaiH, IO Ja€ BHIIWN CYKYIMHHI
pe3yAbTart. 3riJiHo i3 JaHuMHU €Bporelchkol Gpenepatii ppandaiizuary Ha 2500 GppaHIaii3MHTOBIX OpeHIIB, SKi
BinkpuBarothes y CLIA, npunagae 8500 dhpanyaii3nHroBUX OpeHiB, sKi BimkpruBatoThes y €C [7].
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Lowcepeno: pospobka asmopa na ocnosi danux [7]

[Ipoananizyemo rany3eBy CTpyKTypy (ppaHdaiizunry B kpainax €C (puc. 6).

Sx G6aummo 3 puc. 6, aOCOMOTHO TepeBaxkae cdepa 3aKiaaiB MIBUIKOrO XapuyBaHHS — 55,3 %,
OpeHJa Ta Mpojax HepyxoMmocTi 3aiiMae 18,2 % puHKy, po3npioHa Toprieis — 13,6 %, cdepa mocayr —
13,1 % [7].

= 3aKNaaM WBKMAKOTO XapyyBaHHA = OpeHaa Ta NPoAax HepyXoMOoCTi

= PozapibHa Topriena = Cdhepa nocnyr

CrAa
GrR .7,
A0

Puc. 6. I'anyzesa cmpykmypa ¢ppanuaiizunzy ¢ €Cy 2022 p.

Lowcepeno: pospobka asmopa na ocnosi danux [7].
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Jlinepamu ¢panvaiizuaroBoro 6izHecy B €Bporti € Benukodpuranis, Himeaunna, ®@paniis ta [onb-
ma. [pyra y cBiTi kpaiHa 3a 00csroM excrnopty gpaHuyaiizunry — HiMeuurnna. 3a KiTbKiCTIO (paHyYaiizepiB
1 ppanuaiizi HiMmeaunHa 3aiiMae mepejoBy Mo3uiito y chepi po3BUTKY GppaHUald3uHTy cepel €BPOIMEHCHKIX
KpaiH.

[IpoananizyBaBIIM HaBEACHI BWINE JaHi, MOKHA 3pOOMTH BHCHOBOK, 110 ()paHYal3MHI 3aliMae
BaYKJIMBE MiCIle B MDKHAPOIHIM TOPTiBIIi, a B OCTaHHI POKH MTOCHITIOETHCS IHTEpHAIIOHAII3aIis i€l hopmu
eKOHOMIYHOT cmiBmpani. MoXHa BUSBUTH HOBY TEHJICHIIO y TpaHCHALlIOHAIBHUX KOpHOpalii, sKka
noJisirae He JIUIIE y TMEepBHHHOMY BHOOpi BapiaHTa (paHdyaii3uHTy ab0 MepeTBOpPEHHI Horo omeparii Ha
(hpaHYai3UHTOBY CUCTEMY, BCE YACTIIIIE 11€ 3aCi0 /I €eKOHOMIYHOI'O 3pOCTaHHS.

BuchHoeku

MaiiOyTHi BUKIMKH PO3BUTKY PUHKY (paHYali3WHTY OaraTo B 4YOMY 3aJIeKaTh Bij reorpadidHoro
periony. B ekoHOMIUHO pO3BHHEHMX KpaiHaxX (ppaHuYali3MHT BUKOPHCTOBYIOTH JUISL 33JIOBOJICHHS MOTPEO
3aMOXKHOT'O CYCILILCTBA Ta HOro JeAalli BUIIUX BUMOT JI0 PIBHS HOCIYT 1 MPOAYKTIB. Y KpaiHax, 10 po3-
BUBAIOThCS, (PpaHUal3HHT crIpHsie po30y10B1 HAI[IOHALHOT €eKOHOMIKH 1 € OJIHAM 13 METO/IB MPUBATH3AILI].

3a3HauMMo, MO MPOTATrOM 0araTboX POKIB BIMOYNIHUCS iCTOTHI 3MiHM B Oi3Hec-cepenoBulli (paH-
Yai3MHTOBUX 3B’S3KIB, CIIPHYUHEH] TIepenyciM TakuMH (akTopaMu, SK: 3pOCTaHHSI KOHKYpPEHIIil, TeXHO-
JIOTTYHHH TpOrpec, 30KpemMa HacaMIiepell iHTepHET, 3pOCTaHHS MOTPed CIIOKUBAYIB, HOBI MOXKIIMBOCTI JUISI
PO3BHUTKY MIANPHEMCTB, KOHIEMIii (paHmm3n, aemorpadiuai yMmMoBH. Y 3B’A3Ky 31 3MiHaMmu, IO
BiZIOYBAIOTHCS HA PHUHKY, 3 SIBISIOTHCS HOBI cepH, B AKHX IMOYUHAIOTH QYHKIIOHYBATH (paHYaii3MHIOBI
BIJJTHOCHHH: PO3BUBAIOTHCSI HOBI KaHAIM JUCTPUOYIIIT, 3pocTae poib MOCIyr MOOUTLHOTO 0OCITyrOBYBaHHS,
HaOyBalOTh 3HAYECHHS TIOCIYT'H, aJpecoBaHi 3piioMy KiieHTy. Ha cBiToBOMYy puHKY (paHUaii3HHIOBHX
3B’SI3KIB CIIOCTEPIraeThCs TAKOXK Okl TypOOTa PO MpalliBHUKIB, SK y (hpaHUaiizepa, Tak 1y ¢hpaHUaii3i.

IlepcneKTHBH MOAATBIIHUX TOCTIIKEHD
[Ipocrexeni TeHaeHNil Ta 3MiHM Ha PHHKY NOTPeOYyIOTh THYYKOr'O TPUCTOCYBaHHS (paHYaii-
3MHICOBHMX BIJHOCHH JIO MOCTIHO MIHJUBOrO cepenoBuiia. /s 1boro BapTo 3AIMCHUTH aHaTi3yBaHHS Ta
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TENDENCIES AND DIRECTIONS OF ACTIVITY
OF INTERNATIONAL BUSINESS UNDER THE TERMS OF FRANCHISING
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Purpose. The article is devoted to topical issues of franchising as a modern form of international
business. Today, franchising is one of the most dynamically developing forms of business activity, which is
characterized by high efficiency in both domestic and foreign markets. Along with the quantitative
development of franchising relations, there are qualitative and organizational changes in this form of economic
cooperation. The purpose of the study is to analyze the current problems of franchising, identify and evaluate
current trends and tendencies in the development of franchising in the world taking into account the processes
of globalization, economic and demographic changes.

Design/methodology/approach. Using the methods of theoretical and empirical research, systematic
economic and statistical analysis, the author has identified the main trends, opportunities and prospects for the
development of the franchise business.

Findings. Franchising is a popular form of international business activity that allows entrepreneurs to
expand their businesses beyond national borders. The main trends and areas of activity of international
business under the terms of franchising are considered. It is noted that in recent decades there has been an
increase in globalization, which contributes to the development of international franchising. Many well-known
brands are expanding their presence in markets around the world by concluding franchise agreements with
local entrepreneurs.

It was determined that an important element is adaptation to local markets. In particular, companies that
use franchising usually adapt their products and services to local markets. This may include changes in menu,
design and marketing strategy to match the cultural and taste preferences of local consumers. International
franchising offers opportunities to expand business into new regions and countries. Companies can find new
markets for their products and services and attract local entrepreneurs willing to use their brand and business
model. It was analyzed that technological progress, in particular the Internet and mobile technologies, affects
the development of international franchising. It allows for easier communication and exchange.

Research has shown that large franchise companies have a significant impact on the economy and
business environment. In particular, they have a significant impact on economic development. Large franchise
companies create new jobs, contribute to an increase in turnover and profit. They can have a significant impact
on the local economy, especially in small towns where they can be among the largest employers.
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Standardization of business processes is also important. Franchise companies establish standardized procedures
and management systems that help ensure the quality of goods and services. This can improve customer
relations, increase operational efficiency and help build brand trust.

Franchise companies, especially those with a global reach, can have a strong brand name and high
recognition among consumers. This can help attract more customers and drive sales for all franchise partners.

Some large franchise companies invest significant resources in research and development of new
products and technologies. This can promote innovation in the industry and facilitate the emergence of new
market.

Practical implications. This article presents factors influencing the development of franchise
relationships, such as technological, telecommunication, IT improvements and the increasing importance of the
Internet. The business environment of franchise relationships is changing. Several factors that caused changes
in the concept of franchising are described. These include: increased competition, modern technologies, the
Internet, growing customer needs, new opportunities for the development of enterprises and franchise
concepts, demographic conditions. Trends in the use of franchises in the developed countries of the world are
analyzed. The largest franchise networks are indicated. The structure of franchising systems in the USA and
the EU by sector was studied. Based on the analysis, it can be concluded that franchising occupies an important
place in international trade, and in recent years the internationalization of this form of economic cooperation
has been increasing.

Originality/value. The value of the study consists in the fact that the grouping of economic interests of
subjects of small and large business, the merits of their partnership as a strategic resource, the systematization
and analysis of the actual problems of franchising, which allowed to identify the potential of its development
taking into account the general market trends.

Key words: franchising, international business, franchise network, globalization, world economy.

Paper type: research paper.
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